
The 10 Most Popular Gifts  

1. Calendars & Cards – 48 Percent 

Calendars and Cards are the most popular gifts from businesses to customers by 

far.  48 percent of businesses mail cards or calendars to clients. 

If you do plan to send out cards or calendars, make the tradition your own. If 

possible, don’t just buy off the shelf designs. Add a little twist and do something 

different. For example, you could have your staff dress up in holiday colors for a 

photo on the front cover. A little creativity can go a long way to make your 

company memorable. 

2. Gift cards – 29 Percent 

29 percent of business owners plan to give gift cards or certificates and let the 

customer do the shopping.  Be careful though because some companies have a 

limit on the value of gifts that their employees can receive from a vendor. The 

most frequently cited amount is $25. There are also tax incentives to stay within 

this amount. The IRS will allow you to take a tax deduction of up to $25 for each 

business gift you purchase. Additional costs like engraving, packaging, insuring, 

and mailing are not included. 

3. Company Branded Apparel - 24 Percent 

A gift with your company logo is a great way to keep your brand in front of your 

customer.  About 24 percent of businesses give logoed or monogrammed items 

as gifts. 

Want to make sure your company-branded items are used? Choose tasteful 

colors with an understated logo treatment that doesn't come across as 

promotional. No one will wear a golf shirt with a large or bold logo.  You want 

them to remember where they got the shirt, not shout your company name to the 

world.   



4. Food – 22 Percent  

Food is a traditional Holiday gift chosen by 22 percent of business owners.  The 

trick with food is to know your customer well enough to choose something that 

doesn’t conflict with any dietary restrictions or food allergies. You wouldn’t for 

example give Omaha Steaks to a vegetarian. The underlying tip here is to think 

through you list and, if you aren’t sure, chose safety. On the flip side, take the 

time to find out exactly what your customer’s favorite treat is and your 

thoughtfulness will leave a lasting impression. It may not secure the account, but 

human nature is that you are more positively inclined toward people who are nice 

to you and take an interest in you.   

5. Donations to charity – 19 Percent 

About 19 percent of business owners contribute to the greater good by making a 

donation to a charity on the client's behalf. 

However, once again, picking the correct charity is key. You need to be sure that 

the person receiving the gift feels the same way you do about the charity and by 

all means do not choose a charity that has any associated controversy. 

To ensure your gift has strong meaning, personalize it as much as possible. If 

you know your client well, you can seek out the appropriate charity and your 

customer will be touched by your thoughtfulness.  

6. Plants - 17  Percent  

Whether you choose a potted plant, flowers in a vase, or garden herbs, plants 

always make fantastic gifts. Having the flowers or plant delivered to their home 

can have a strong positive impact because it’s something they would only 

normally get from a family member or significant other. 



Choosing potted plants over flowers is a good bet because they tend to last 

longer. And, if you send a perennial, every year when it blooms they will think of 

you. 

7. Spirits – 9 Percent 

Giving Spirits puts you in the company of kings going back as far as 5500 B.C. 

Although declining, the tradition continues to this day with about 9 percent of 

businesses giving some form of spirited beverage. This one is as personal as it 

comes and needs to be approached with caution. First be sure that your 

customer is of age and does not have any alcohol – related “issues.”  

A little research on your customers preference can go a long way.  Another 

approach is to give a wine made in your hometown, giving your gift added charm 

and more of a personal touch.   

8. Books – 8 Percent  

For some, there is nothing more relaxing than an evening spent with a good 

book. Of course, the hardest part about giving a book is picking a subject. Try to 

match it up with what you know about your customer.  Choose a cookbook for 

foodies, a sports book for fans and athletes, a travel book or foreign dictionary for 

frequent fliers, a gardening book for those with a green thumb, or even a history 

or business-related book that recently got good reviews. Coffee table books with 

beautiful photographs or art also work well.  

Try to stay away from political, self-help, diet or joke books. Even if you think the 

person might like it, the risk is that they are unintentionally offended by the gift 

…never a good thing! 

9. Company Branded Office/Business Items – 7 Percent  

Custom executive gifts are a way to keep your company name in front of 

customers and prospects. The key to an appreciated business gift is choosing 



good quality merchandise. A high-end pen is something used daily, pretty to look 

at, feels good in your hand, and is a nice change from our keyboard-driven world. 

Or, for frequent business travelers, you can give items to make travel easier. 

Preprinted luggage tags, travel alarm clocks, document holders, cell phone or 

BlackBerry holders, and a folding umbrella all are great travel items.  

The office bound person might enjoy items like paperweights, business card 

holders, bookends, a desk caddy, or a datebook. And the customer with pictures 

of their children or grandchildren everywhere would surely welcome an additional 

picture frame. 

Small electronic gadgets such as calculators, flashlights, thumb drives, wireless 

mouse or Bluetooth headsets, are also good choices. 

10. Tickets - 5  Percent 

Lost somewhere in busy late nights at the office, long commuting days, and 

family obligations is the desire to go out and enjoy good entertainment. A gift of 

an afternoon of football, a night at the theater, or an evening of music can go a 

long way. A more economical purchase is movie tickets although is good to be 

sure that they can be used any time. 

Something to keep in mind; is if you attend the event with your customer, the IRS 

doesn’t consider it a gift.  This means that you nor longer qualify for or are limited 

by the $25 business gift tax deduction. 
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